
(PLUS SIX QUICK-HITTING TIPS TO IMPROVE YOUR SITE DESIGN)  
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LEARNING FROM THE BEST. 
 
You never get a second chance to make a first impression. Thatôs 

why your homepage is undoubtedly one of the most important 

pages on your website. 

 

If a company homepage is its virtual front door, what happens if the 

door is off its hinges? With an average attention span of 8 seconds 

online, a new visitor needs a simple, compelling reason to stick 

around. If your site doesnôt immediately connect with them, or they 

donôt know what to do on your page, their knee-jerk reaction is to hit 

the back button and just leave.  

 

Donôt let that happen. If you are considering re-vamping your 

website ï or just want to see great design ï check out these 53 

examples of homepages to inspire your own site redesign, each of 

which does something worth learning.  

SHARE COLLECTION 

http://www.statisticbrain.com/attention-span-statistics/
http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
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LEARNING FROM THE BEST 

Current Section Title 

THE PROS 
GRAPHIC DESIGN EXAMPLES 

THE BRANDS 
RETAIL EXAMPLES 

THE ENTERTAINERS 
CELEBRITY AND MEDIA EXAMPLES 

THE TECHIES 
IT EXAMPLES 

THE PROVIDERS 
PROFESSIONAL SERVICE EXAMPLES 

WHAT COMES NEXT? 

2 

2 

16 

27 

37 

46 

55 

69 

4 THE SALESMEN 
ECOMMERCE EXAMPLES 

(CLICK ON A TAB TO JUMP TO YOUR INDUSTRY) 
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THE 

SALESMEN. 
ECOMMERCE HOMEPAGE 

EXAMPLES 

SHARE COLLECTION 

http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing


LUHSE TEA. 
WHAT WE CAN LEARN: Present standard information in novel ways without sacrificing 

function and usability. Luhse Tea, for instance, added clear-cut navigation icons that 

stand out, but still convey company branding and clever details (search is a blimp!).  

http://www.luhsetea.com/


FIT FOR 

A FRAME. 

WHAT WE CAN 

LEARN: Clearly 

present products 

and value 

statements. This 

siteôs value 

proposition 

(across the top) 

immediately tells 

you who the 

company is and 

what they do ï 

helping the page 

successfully 

pass the blink 

test. Products 

are listed near 

the bottom. 

http://fitforaframe.com/


SURF RIGHT. 

WHAT WE CAN LEARN: Easy navigation and beautiful design can (and should) work 

together. An interactive slider and a well-organized set of tiles make this website easy to 

surf (pun sadly intended). 

http://www.surfrightproject.com/
http://www.hubspot.com/products/COS
http://www.hubspot.com/products/COS


SHOP LOCKET. 
WHAT WE CAN LEARN: Simplicity trumps complexity. Shop Locket presents a simple 

yet charming design. Its Facebook Connect and the ñTry itò buttons are both clearly 

visible and the rest of the site doesnôt distract visitors from taking those actions. 

https://www.shoplocket.com/


EVEL. 
WHAT WE CAN LEARN: Grids and columns help guide the eye. This site handles six 

different content blocks in a coherent, well-balanced manner. Contrary to the previous 

site, there are many calls-to-action. Itôs therefore paramount to package them neatly. 

http://www.evelmerch.com/


LEGA-LEGA. 
WHAT WE CAN LEARN: Itôs okay not to show them ALL your products at once! While 

most ecommerce sites offer many product options right away (just look at Amazon), 

this site focuses the userôs attention on its top products, perhaps based on popularity. 

http://www.lega-lega.com/


URBAN ORIGINALS. 
WHAT WE CAN LEARN: This is a clean and effective homepage design. The vibrant 

background and a simple navigation clearly lead to important product pages. 

http://www.uo.com.au/


FANNABEE. 
WHAT WE CAN LEARN: This website uses parallax scrolling to deliver a unique user 

experience. Reaching out to ñtrue fansò on the banner also subtly conveys exclusivity, 

compelling the audience to click their call-to-action (CTA) button and see whatôs behind 

the velvet rope. 

http://www.fannabee.com/wow/


UNCRATE. 
WHAT WE CAN LEARN: Uncrate maintains a single strong aesthetic despite multiple 

navigation levels. Even with multiple conversion paths, it focuses on one key product.  

http://uncrate.com/


SCOTCH 

& SODA. 
WHAT WE CAN 

LEARN: The tiled 

look of this 

homepage 

showcases  

different areas of  

the website while 

branded social  

icons make the 

content easy to 

share. The ñLatest 

Postsò tab offers 

viewers more 

content if they are 

interested in delving 

further into the 

Scotch and Soda 

experience. 

http://www.scotch-soda.com/
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DESIGN TIP 1 

Simplify Your Language. 
Marketers often change the way they talk online and use 

ñmarketer speakò such as ñBuy NOWò rather than a normal 

conversational tone. According to MarketingSherpa, clarity 

trumps persuasion when writing for the web.  

 

Donôt waste valuable online real estate trying to be clever. 

Instead, use your site copy to convey your company message 

in a clear, concise manner. For great examples of succinct 

copy, look at Galpin, Austin Beerworks and Ride for the Brand. 

 

http://sherpablog.marketingsherpa.com/website-and-landing-page-design/clarity-trumps-persuasion-on-landing-pages/
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THE PROS. 
GRAPHIC DESIGN 

HOMEPAGE EXAMPLES 

SHARE COLLECTION 

http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing


JIB. 
WHAT WE CAN LEARN: Great use of a simple illustration, an excellent complimentary 

color palate, crystal clear copy and a single call to action all combine to make this 

website one of our favorites.  

http://www.jib.ca/


HELLO MONDAY. 
WHAT WE CAN LEARN: This unique design won the AWWWards for Site Of The Year 

and focuses on the pageôs overall look. The minimal copy works for this design firm 

because their competitive advantage is best conveyed visually, but other industries may 

need to include a clearer company value proposition on the homepage.  

http://www.hellomonday.com/


RIDE FOR THE BRAND. 
WHAT WE CAN LEARN: This site chooses a single aesthetic and fuses it into every 

page element. Also notable: the continuous side-scrolling feature, which provides an 

interesting experience for visitors. 

http://www.rideforthebrand.net/


ANDY PATRICK DESIGN. 
WHAT WE CAN LEARN: This site uses rare elements including a single accent color 

and a ñmatchingò off-white (check out the orange undertone). It  also incorporates 

excellent iconography and typography for a simple but ñslickò web design.  

http://www.andypatrickdesign.com


THIS IS 

THE 

BRIGADE. 

WHAT WE CAN 

LEARN: This 

homepage 

succeeds by 

including a large 

banner to 

convey exactly 

who the 

company is, plus 

segmented 

sections to break 

up the content. 

http://thisisthebrigade.com/


GALPIN. 

WHAT WE CAN 

LEARN: The 

Galpin page 

uses 

typography to 

showcase its 

character. 

Notice that the 

page focuses 

less on 

graphics, and 

instead uses 

text to convey 

its messaging. 

http://galp.in/


MADE BY VADIM. 
WHAT WE CAN LEARN: The Vadim site is concise and to the point. Its navigation and 

CTAs are both clearly-defined, so the visitor knows exactly where to go next.  

http://www.madebyvadim.com/


ART & CODE. 
WHAT WE CAN LEARN: Sometimes, less is better. The use of non-traditional icons and 

a balanced layout give the Art & Code website a clean, attractive look.  

http://www.artandcode.eu/


RILEY 

CRAN. 

WHAT WE CAN 

LEARN: Here we 

see another 

appealing tile-

based website 

design. Setting 

Riley Cran apart 

is the fact that 

the entire site is 

set within a 

single page - no 

scrolling 

necessary! 

http://www.rileycran.com/
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DESIGN TIP 2 

Simplify Your Layout. 
A clean design is just as important as clear copy. Your site 

layout should boost the overall online experience, not distract 

from the websiteôs goals. Even if theyôre visually appealing, site 

elements that confuse your visitor ultimately reduce the overall 

effectiveness of your website.  

 

Avoid common errors such as awkward page hierarchy, non-

existent navigation or anything that creates ñfrictionò on your 

page. Check out Shop Locket, Urban Originals and Madwell for 

simple designs that still convey a strong message. 
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THE BRANDS. 
RETAIL COMPANY 

HOMEPAGE EXAMPLES 

SHARE COLLECTION 

http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing


REI. 
WHAT WE CAN LEARN: This REI homepage takes an interesting spin on user-

submitted content by displaying photos in a tile-based layout. It also incorporates 

scrollable, interactive elements on the images, further enhancing the visitorôs on-site 

experience. 

http://www.rei.com/


AUSTIN BEERWORKS. 
WHAT WE CAN LEARN: This site clearly conveys the main goals of a page ï telling the 

visitor who the company is, and what they do. The clean, white background coupled with 

high resolution product images highlight the most important part of the page: the beer! 

http://austinbeerworks.com/


JAQUET DROZ. 
WHAT WE CAN LEARN: The Jaquet Droz page relies on one workhorse visual. The 

rich, high resolution image draws visitors to the product - clearly the most important 

feature on this page. 



ITALIO KITCHEN. 
WHAT WE CAN LEARN: It isnôt often that restaurants focus on homepage design, but 

this site did it right. It includes a large, attractive slideshow across the top of the page and 

follows that up with more images of delicious food! 

http://italiokitchen.com/


GREY GOOSE. 
WHAT WE CAN LEARN: A homepage should showcase the personality and aesthetic 

of a brand. For Grey Goose, itôs about elegant, high resolution images and a polished 

layout. Mission: accomplished. 

http://www.greygoose.com/


TOYOTA. 
WHAT WE CAN LEARN: Toyota created a Pinterest-like website for Camry lovers. The 

siteôs eclectic visual presentation uniquely targets a wide array of potential car buyers.  










































































