
(PLUS SIX QUICK-HITTING TIPS TO IMPROVE YOUR SITE DESIGN)  
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LEARNING FROM THE BEST. 
 
You never get a second chance to make a first impression. Thatôs 

why your homepage is undoubtedly one of the most important 

pages on your website. 

 

If a company homepage is its virtual front door, what happens if the 

door is off its hinges? With an average attention span of 8 seconds 

online, a new visitor needs a simple, compelling reason to stick 

around. If your site doesnôt immediately connect with them, or they 

donôt know what to do on your page, their knee-jerk reaction is to hit 

the back button and just leave.  

 

Donôt let that happen. If you are considering re-vamping your 

website ï or just want to see great design ï check out these 53 

examples of homepages to inspire your own site redesign, each of 

which does something worth learning.  

SHARE COLLECTION 

http://www.statisticbrain.com/attention-span-statistics/
http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
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LEARNING FROM THE BEST 

Current Section Title 

THE PROS 
GRAPHIC DESIGN EXAMPLES 

THE BRANDS 
RETAIL EXAMPLES 

THE ENTERTAINERS 
CELEBRITY AND MEDIA EXAMPLES 

THE TECHIES 
IT EXAMPLES 

THE PROVIDERS 
PROFESSIONAL SERVICE EXAMPLES 

WHAT COMES NEXT? 

2 

2 

16 

27 

37 

46 

55 

69 

4 THE SALESMEN 
ECOMMERCE EXAMPLES 

(CLICK ON A TAB TO JUMP TO YOUR INDUSTRY) 



4 

THE 

SALESMEN. 
ECOMMERCE HOMEPAGE 

EXAMPLES 

SHARE COLLECTION 

http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing
http://clicktotweet.com/7460D
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/examples-of-brilliant-homepage-design/?source=hseb-ebooks-social-sharing


LUHSE TEA. 
WHAT WE CAN LEARN: Present standard information in novel ways without sacrificing 

function and usability. Luhse Tea, for instance, added clear-cut navigation icons that 

stand out, but still convey company branding and clever details (search is a blimp!).  

http://www.luhsetea.com/


FIT FOR 

A FRAME. 

WHAT WE CAN 

LEARN: Clearly 

present products 

and value 

statements. This 

siteôs value 

proposition 

(across the top) 

immediately tells 

you who the 

company is and 

what they do ï 

helping the page 

successfully 

pass the blink 

test. Products 

are listed near 

the bottom. 

http://fitforaframe.com/


SURF RIGHT. 

WHAT WE CAN LEARN: Easy navigation and beautiful design can (and should) work 

together. An interactive slider and a well-organized set of tiles make this website easy to 

surf (pun sadly intended). 

http://www.surfrightproject.com/
http://www.hubspot.com/products/COS
http://www.hubspot.com/products/COS


SHOP LOCKET. 
WHAT WE CAN LEARN: Simplicity trumps complexity. Shop Locket presents a simple 

yet charming design. Its Facebook Connect and the ñTry itò buttons are both clearly 

visible and the rest of the site doesnôt distract visitors from taking those actions. 




























































































































