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Introduction

Creating a website for your company is an exciting first step
toward building your online persona. It will be home to all
the awesome content you produce, it's the face of your
digital company, and it introduces your brand to the web.
So, how do you pull off this balancing act all on one website?

It starts with your About Us page, of course!

The primary goal of your About Us page is to show visitors
why your business is in business. As the name implies, it
explains to potential clients how specifically you can solve
their problems. Good About Us pages are a handshake and
warm smile. Great About Us pages are an invitation in for a
freshly brewed cup of coffee and energizing conversation.
They give the general public a glimpse of your mission

statement, values, and what makes you special.

To create a next level About Us page, the first step is to
decide what your company’s unique identity is. What sets
you above your competition? What can you offer potential

customers that no one else can, and why you?

Once you make this delineation and are able to
communicate it in a concise, approachable way,

you are ready to share it with the world. Easy, right?
It feels like a big ask—to boil your entire company
history and purpose down into easily digestible
bites. But the truth is that your About Us page is one
of the most important pages of your website and it
shouldn’t be overlooked. For an extra brand
building kickstart, HubSpot has a comprehensive
guide that can give you the creative boost you

need to dive into your About Us page creation.

The good news is that incredible About Us pages
are created every day. By the end of this ebook,
you'll be one step closer to creating your own, and
will get inspiration from some of the best pages

on the web. Read on for the comprehensive list of
elements to include in your About Us page and then
keep reading to see what makes the best About Us

pages out there today so successful.


https://offers.hubspot.com/how-to-build-a-brand?hubs_post-cta=anchor&hsCtaTracking=814dd420-0d49-40e0-b59c-f01066e186c1%7C4b42b1a3-1b1d-470c-8ed4-0e17600f436d
https://offers.hubspot.com/how-to-build-a-brand?hubs_post-cta=anchor&hsCtaTracking=814dd420-0d49-40e0-b59c-f01066e186c1%7C4b42b1a3-1b1d-470c-8ed4-0e17600f436d

The Content

The success of your About Us page can
sink or sail your website. But what does

“success” look like in this situation?

A successful About Us page is written in
clear, readable copy with intentional,
approachable design. It acts as a chance
for visitors to learn about your product
and you, and then directs them to the

next stage of being your customers.

Just like when designing the layout for
any other page of your company website,
before putting pen to paper you need to
develop a plan for your About Us page.
All great About Us pages contain

these elements:

Your Company Description

The most obvious factor of your About Us page is also the
most essential. Your company description is important, no
matter how well known your organization is. This description
should be less than 150 words and cut right to the why of
your company. You will have time in other sections of your
website to wax lengthy poetic on your company origins,
your company description should include your mission
statement and answer the question: Why you? What

makes your company better than all the rest? Whatever
your answer, that is your value. And your company

description is where this value should be clearly stated.



Introduce Yourselves

To humanize your company, include staff
photos and bios on your About Us page.
These staff bios are a great chance to do
double duty of reflecting the values of your
company while showing the personality of
your individual employees. For small
companies, consider designing a grid to
showcase each employee separately with a
photo, quippy bio, and their title. You could
even take it one step further and show off
your personality like Wistia (hover over the
photos to see what we're talking about.)

For larger organizations, group team photos
are an opportunity to showcase your
wonderful employees without overwhelming
the About Us page with clutter. And for
exceptionally large companies, a singular
group photo does wonders to display the

community of your organization.

Your Real Story

Now that you've told your visitor why your business is essential and
showed them your glorious face, it is time to put the icing on the top
of your introduction by telling them your story. How did you start your
company? What aspect of society shouted to you for help? And why
did you choose to answer the call? The way to connect to your visitor,
and make them a lasting friend, is with a good story. Your story. Even
if the origin of your corporation doesn’t sound to you like a bestseller,
when told in an engaging and recognizable fashion it will entice your

potential future customers to stick around and learn more.

Call To Action

Now that you've got your website visitors enticed with your brilliantly
written company story, what do you want them to do? Instead of
leaving this choice up to them, direct them to the next step with a
centrally placed and engaging call to action (CTA). This CTA will look
differently depending on what your ideal next move is for your visitor.
Maybe you want them to “Read More” by directing them over to

your company blog. Or maybe you'd prefer they sign up to

talk to a sales representative or book a product demo.

As to not overwhelm and push away your visitor, your

About Us page should include one clear CTA that

moves your new relationship to the next level.


https://wistia.com/about/yearbook
https://wistia.com/about/yearbook

Contact Information

Now that you've made a new friend with the efforts of
your engaging About Us page, it's time to give them
your number. While it is wise to have a seperate
Contact Us page in your sitemap that includes a
contact form, it is also a smart move to provide

contact information on your About Us page. Visitors

don‘t want to have to hunt for your phone number or

email address, they want to be led there.

Customer Testimonial

Your About Us page is a great place for some boasting. Potential

customers may be hesitant to be seduced by your clever copy, but /
customers consistently tend to trust other customers. So, if you have a @/

collection of positive customer testimonials or product reviews, share

them on your About Us page. However, be wary of over-boasting. You @
don't want to come off as too braggy. Instead of posting a customer @/

review that puts your product on a pedestal accompanied by multiple
exclamation marks, install a scroll of poised customer testimonials that

speak to your company culture and capabilities in a smart way.



Career Opportunities

About Us pages are a go-to for prospective employees. They
will almost immediately turn to this page to get a sense for

who you are and your company culture. This lends itself to a

\\

shout out to your Careers page, or even a running list of a few
open positions. Anyone interested in your mission could be a

potential hire, so with your best foot forward, reel in top talent!

Get Visual

Now that you've established what your About Us page will sound like, it is time

to establish what it will look like. There is a high chance your About Us page is

the first introduction your potential customer has with your brand, so you want
your design and incorporated visuals to be aesthetically pleasing while not
overwhelming your message. The goal is to get someone to your website, and
have them hang out there, then leave with a strong connection to your brand.
But often we spend so much time perfecting our About Us page copy that

we forget that choosing the right visuals is half the battle. A simple visual

presentation goes a long way toward keeping customers on the page, and

prominent logo placement reminds them why they are on your page.




About Us Page Examples

CONSULTING TALENT MANAGEMENT
Cultivated Wit Ideaware
This is the About Us page of a company that really Bold colors and subtle copy transforms this
understands the power of personality and simple About Us page into a warm and friendly
copy that shines. invitation to learn more.
@ w About Us ‘T

WE MAKE FUN i

Hola! We're |Ideaware.

Oir mission is o conniect
Colombia's top talent with
companies around the workd,
nurturing murual growsh,

ldeawsre. "

Since 2010, wa'
founders and fas
Companios arour
world accelerate


https://www.cultivatedwit.com/about/
http://ideaware.co/about/

CREATIVE AGENCY

Eight Hour Day
This informal About Us page is successful because
of its commitment to showcasing the real people

behind the success of the company.

EHD i dbsign. dmd dlastratisn sledes WORK STUDIO BLOG

WELCOME

We're Elght Hour Day. a creative studio that
leves to learn, collaborate and create,

QUR PROCESS

813 234 9948
MELLO@EIGHTHOURDAY.COM
EIGHTHOURDAY.COM

T18 WASHINGTON AVE N
SUITE 210
MINNEAPOLIS, MN 55401

SOCIAL MEDIA PLATFORM

500px
As the About Us page for a photography social media
platform, 500px knows that imagery is their asset and

they follow through in a striking way.

About 500px

Launchad in 2008, 5009 is. her leacing orvire nafeodk Kor pRCAOgraRNers with ower 15 Milbon members worldwide, PRGlographers
come 10 S00px fo discover and share iIncredibie jain mearangil exposue, o pete i pholo contests, and koense their

phctss ireeugh our axtiushe SalrBubon pasners

Our commitment to photographers

3 ©

i Sooant have an



http://eighthourday.com/studio
https://about.500px.com/

ECOMMERCE

This global brand knows its audience and shows you
just how well they know you by making their mission

statement the centerpiece of their About Us page.

“1F Y00 HAVE & BOJY, YOU ARE AN ATWLETE

ABOUT NIKE

Ouwr mission is what drives us o do everything possible to expand human potential. We do that by
creating groundbreaking sport innovations, by making our products more sustainably, by building
a creative and diverse global team and by making a positive impact in communities where we lve

and work,

Based in Beaverton, Oregon, NIKE. Inc. indudes the Nike, Converse, and Jordan brands.

INNOVATION

WE DARE TO DESIGN THE FUTURE OF SPORT

MEDIA

An extraordinary website with a simple premise, this

About Us page is as vibrant and mobile as the product

it is for.

[ GIPHY Visit GIPHY »

GIPHY is the platform making everyday
conversations more entertaining.

10+ billion
{ 700+ million

GIPHY s also everywhere your conversations are happening. From

IMessage. to Facebook, Instagram. Snapchat. TikTok - and everywhere in-

between.

We are the platform where you can find the content you are passionate
about — whether It be reaction GIFs for your comvos, real-time GIFs of
culture In action. gnimated stickers to layer your Stories, or conversation-
starting video content.

Whether you're a user, brand. content partner, artist — you name it —
GIPHY is home to the content making your everyday life on the internet
more positive, more fun, and more you.

&



https://about.nike.com/
http://giphy.com/about

SOCIALLY CONSCIOUS ECOMMERCE DESIGN

Yellow Leaf Hammocks Anton and Irene

When your company’s success is all due to a You would expect a design company to deliver with its
compelling story, that story should be front and About Us page, and here, the UX and design elements
center on your About Us page. are a testament to the skills of the founders of this

Manhattan company.

HAMMOCK SHOP ABOUT HELP ACCOUNT CART
YELLOW LEAR 4

Bl g
FREE SHIPPING

QUR MOTTO
DO GOOD. RELAX.

o

SHARE IT!
6o

EACH PERFECTLY ENGINEERED YELLOW LEAF HAMMOCK
DIRECTLY EMPOWERS OUR ARTISAN WEAVERS « THEIR FAMILIES
o~

B »@ > @

NOT & CHARITY, AN EMPOWERING COMMUNITY TRANSFORMATION
ey

swrons e =


http://yellowleafhammocks.com/ourstory/
http://antonandirene.com/

SOFTWARE AS A SERVICE (SAAS)

Apptopia’'s About Us page has it all-dogs, friendly team

members’ faces, and a quick link to their careers page.

Login Fusquest 3 Dema

We Are Apptopia

Prowiding you with the most actionable App Store data,

Meet Our Leadership

Jonathan Kay

CONSULTING

Why simply mention community when instead you can
put it on full display? This About Us page features how
Nerdery works, giving potential clients a sense of

their workflow.

NERDERY

ABOUT

Compete,
grow and prosper in
an accelerating world

e, thoughtfully crafted

HOW WE WORK



http://www.apptopia.com/about
https://www.nerdery.com/about

LIFESTYLE MuUsSIC

For a company that prides itself on breaking the mold, This About Us page wastes no time in introducing visi-
it just makes sense that their About Us page would be tors to the faces behind the operation, a smart move for
groundbreaking as well. a business in the audio industry.

HELL®I HOME ABOUT SHOWS LISTEN WATCH RELEASES MNEWS STORE PODCAST a

Who We Are

Qur vibe

e mak

EVENTS —————«— ——— LISTENUP

=
Doomtree by @ senghick com

TRACK DOCMTREE AND NEVER MESS THEM LIVE


https://corporate.r29.com/about
http://www.doomtree.net/about/

FREELANCING

Simple as Milk
With “simple” in the name, it only makes sense for this
About Us page to be simple in its design and copy,

while managing to also be vibrant and inviting.

r'.m et

Some Heckin’ Lovely People

PERSONAL WEBSITE

Marc Ensign
Using humor in unexpected ways is what makes this

About Us page stand out from the rest of the industry.

IS FOLLOW US

Working alone sucks, so we teamed up to kick ass Twaets in the wile

together, We prove that distance doesn’t matter 5
when you love what you do, plus we don't have to

share biscuits. Here's wha we are:

om Berklee College of Musle in Bosion, Massa,

on Broadway

the Teny Award Winning Broadway Show Rent



http://simpleasmilk.com/
https://marcensign.com/about/

SEO

Moz
For globally familiar companies, approachable About

Us pages are more effective than boastful allegories—

especially when they are this clean and understated.

RETAIL

Rent The Runway

Succinct and snappy, the copy on this About Us

page does all the heavy lifting. Their company story is
displayed using clean design and shares company mile-

stones, all while inspiring future fashion entrepreneurs.

VISION  ATORY  COMMUKITY  BRODUCT  BROCESS  CAREEAS  GIVIKG BACK  KOTEA FRGM JENN  BRESS

Our Story

Rent the Runway was founded in 2009 by Jenn Hyman and Jenny Fleiss.
Here's how it all started.

NOVEMBER 30, 2008

The "aha’ Moment

Ower Thanksgiving, Jenn's younger sister Becky showed off &
%2000 designer dress she bought 1o Qo to 8 wesding. This splurge
wis sending her into credit card debt!

Jenn wondered, wouldn @ e sa much smarter il we could rent
designer ftems rather than purchase them? She retsmed to Harvard
Business School and shared the igea with her friend, Jenny.

THE MEXT DAY

Dream Big and Go After It!

Jenn and Jenny wondered wihether the fashion industry would be
on board with thedr iden. They cold-amalled Diane von Furstenberg
hat afternaan (why ot S1ar on the 1op71) who agreed 1o a meeting.

Thee wery next doy, they walked into Dione's office [wearing their
DVF dresses) and intreduced themsetves a3 the founders of Rent
he Runwiy. White Diane was initially skeptical, she offered key
advice and gave each a good luck charm.

APRIL 2009 ﬁ

Evervone Deserves a i

€

L

=i


https://moz.com/about
https://www.renttherunway.com/pages/about

AGENCY SOCIAL NETWORK

This agency features their company culture and a list An About Us page that is straightforward, introduces a
of well-known clients, and includes some personality community, and showcases users so site visitors can get

behind their creative team. a glimpse into the conversation.

engage Absut  Work Serviess Bleg Careers Contact

w: 233"'
A passion for aL}“

496.6

Million blogs

But everyone says that, right? Q)

Tumbilr is where your interests connect you with your
people

help companies prepare for a digit

Express yoursell

Tumbir s your canvas. Post bexl. photos, GIFs. videos. Ive videos. audio, anyihing
Maks your own GIFS. Cover Mem in Stckers and text. If you like
Be yoursel!

Loaik howeer you want. Custamize: your Tumbi's colors, fonss. layoul, everything
Folow whalever lopics you'ne inierested in. Find new ones you didn | aven know exist

Conneet with your people

Jain milliores of peeple in miions of communities across milkions of Sags. Ses
samething you love? Reblog 1 1o your Tuinbk snd stan & conversason. OF |ust ik 8
you're fealing shy. Mo big deal

Team 1t a whese b world i e

o cricketers, painters to

nists. We're a diverse but close

knit team united by a passion for all

things digital... and cake.

e
i Cepe i the News

medaitoracysd

Culture

It's our foundation upen which everything



http://engageinteractive.co.uk/about
https://www.tumblr.com/about

AGENCY

ToyFight
When you know your audience as well as this About
Us page does, you can swing for the fences with your

design choices and watch the visitors roll in.

INTHO ~ WHO  WHAT  WORE ’ CONTACT

POCKLT DYMAMOS

We're designers, directors, strategists,

' \e
_ Meet Jonny & Leigh.

BEAUTY

Bulldog Skincare

Who could ever forget this face? By leaning heavily on

use of visuals, this About Us page hits home exactly

what you love about their brand.

Q

oo s @)

NEW Gills The Keamei Aot Us

The idea for Bulldeg was born in 2005 when founder, Simon Duffy,
noticed that there were no straightforward skincare options that
were made for him. Looking at the shelves, there were products he

used, but no products he loved.

Products We Love Made bv Peonle


http://toyfight.co/who/
https://www.bulldogskincare.com/about-us#

SOFTWARE AS A SERVICE (SAAS) MuUsSIC

Personifying the brand is the name of the About Us page This About Us page is a masterclass in knowing your
game, and MailChimp is winning by displaying their audience, by incorporating multiple languages this
human side predominantly and including information hip-hop artist is showing his viewer that he takes their

about how they give back to their employees. needs seriously.

@ malichimp why ailchimp? Marksting Platioem « Pricing Fescurces » Q Legln m

=

BIO

Our Story © =

Kero One, a rapper/producer/D.J raised in the California Bay Area, is considerad
one of the leaders of the jazz-hop or chill beats sub-genre in the 20007

When Kero was only & years obd, he discovered hiphop on the radio and was
immediately hooked. Maving swiftly thraugh the elements of hiphop, Kemo
learned how to DJ around age 11 and in high school explored the art of graffiti
giving birth 1o the tag "Kero One”. The next hiphop slement 10 learn was the art
of rapping and Kero's first stroke of canfidence came when he called in live 1o

Founder Stor}f rap on KAk k hosted by Sway, Of the 5 rappers who

called in, 1t was only Kero who Sway called “kinda nice on the mic”, Being called

and hi;

“kingda nice” by the king of hiphop radio was Just enough to give Kero the fuel to
maowe forward,

About

Using only hie bedroom studio and personal credit card, Kero pressed and
released his firet 127 Mp-hop record Check the Bluaprints In 2003 on his awn
irnpaint, Plug Label. Withaut any experience a3 to how he should distribute his
new recond, Kero spent hours researching, cold-calling. and even sneaking
backstage to hand his record 1o people like Questiove. Of the 50 copies that
were gventyally distributed around the woedd, one landed in a tiny record $lore

in Tokyo, Japan. A few weeks later, it was found by a Japanese DJ who played
it at a hiphop event that night and received many inquires, including a Japanese
distributor who immediately contacted Kero and asked for 3000 copies of the
record. The record, Check the Blueprints became an underground hip-hop classic
in Japan for its unique Jazzy sound, and Kero was invited to tour the country just
a few months after. Kero performed in cities throughout Japan, where he was
greeted by hundreds of fans waiting 1o take photographs and autographs, much
to hig surprize. It was at thiz point that making a carser out of music became &
reality and he quit his full time job as a web develaper.

Kero went on to finish his first album Windmilis of the Souf in 2005, handling
everything from playing instruments and rapping 10 sound engineering. Without

a record label or a street tearm. Kero handled almost all of the business himsell


http://mailchimp.com/about/
https://www.kero1.com/about/

TRAVEL NONPROFIT

Kicking off their About Us page copy with a short, For a company that prides itself in moving the masses,
relatable story, and including all the ways that readers the active and engaging visuals make this the perfect
can consume their content, Lonely Planet caters to all About Us page.

different types of travelers.

Q  Search Lonely Planet bﬁe\.JCm Videe  Destintions  Bockisgs  Shep Signin

ABOUT DUR STORY WORK WITHUS PRESS

Just go

Amnesty International is a global i

movement of more than 7 million people Amnesty International

who take injustice personally. We are BETTER TO LIGHT A CANDLE
campaigning for a world where human

rights are enjoyed by all THﬂ#ﬁgEEggﬂf

FURTRESS ERRAPE ATURNENE POIT 58 Camk! BUCTHRFOR MRS | | PR nen SR ACE0A FOR TEROGE LR PLET 4R

anm ‘Where it all began

, o 3
Mobile 3 o I%*:

T i



https://www.lonelyplanet.com/about/
https://www.amnesty.org/en/who-we-are/

FOOD & BEVERAGE

Kua Coffee

A business with a greater purpose, this coffee company
focuses on their mission and having a positive impact
on society, showcasing a video as a major part of their

About Us page.

Kua

We believe in big handprints.

It all began...

It was mid=2017 and two Australian students found
ihemselves spending a study break in rural Uganda
Inspired by the energy, passion and quirks of the people
they met, they decided 1o start something back in

Sydnay.

MANUFACTURING

Boeing

As a manufacturing company, Boeing’s About Us

page is decidedly more corporate than other pages for
companies like creative agencies, direct-to-consumer
retail brands, and personal websites. Their corporate
profiles and company information were written and

designed for their audience.

Ea_ ELTESNG

xecutive Biographies

President and CED

[rrr— Frwtbernt arc Crial Evecutve Dffcar Trs Boaesg Corprarry


https://kuacoffee.co/about/
https://www.boeing.com/company/

INFLUENCER WEBSITE

Maug, Bucke_.

Molly Burke

Molly Burke is a blind YouTuber and Instagram
influencer. Catering to her following and style as an
influencer, her About Me page is visual, personal,

and honest.

At st foar-years-ol, Molly Burke's workd became a litile bt darker: she was disgnosed with Refinitis gmensoss, 2 care retinal discase
casing b af vision. Despite ehi, and the crsning obstackes snd hardships she faced, it wasnt omg befors she began bringing light into
the lives of oihers. Mally began public suciking at the age of five 2 an ambasssdor for Fighting Blindness Canada. Since then, she has
inspired mmillins with ber story:

Uver the years, 2 Muolly's vision deversorased, ber confidence ansd optimism vnly stremgthrmed; bur not without straggle ar sdversitg, Asa
stssdens she veas tormensted by bullics, and strggled with deprosion and ansiety. I was'e unsil she found the stremgih to face hor
challengos, and the corage 1 rrach out 1o athers, that she came oo findd hor purpose - bringing hope o athers

A 2 motivational spesker, Molly has travelled the world sharing ber story with vouth. Families snd conporste organitstions. She has
spolien on itapes acrois North America and the UK in frone of sudionces as Lliege as M0000. Mally hai shared stapes with some of
1 name a frw, She b collaborared with

enereainmenes biggest names e Lovaso, Macklemare, Martin Sheen and Magic Johrsar
activist ke Mantin Lathoer King 111, Archbithop Bamond Tt Makibs Yousafist and the Kiclburger brothers.

In the Fall af 2015 Mally wat 2 panelist at 3 unall eoundesble dicision on enterg hipr anel yoush leadership wish Prince Fduwand
Earl af Wessex, In 2016 Mally wat sehoced 1o sttend Canads's fiese Youth Accesibiline Farum in Ottawa, sharing her viows on
accouibiliny in Canads with I'rime Minister Justin Trudeau. She was subsesuently asked by the Canadisn Govermnaent o represent
alisabbed vouth and speak ar the United Maitons on how io culiivaie yoath leasderhip in the disabled community.

In 2007 Molly hecanse the Bee af Doves Ly and w srleeted 2 ane of thiny women warldwide 1o
represenit Spocial s partnobip with the UG € o the inner strengeh of women, Ax of 2019 Mally is also one of
Aeric’s REAL Rele Models, encousaging voung women everywhere o kave and embrace theis body and sho they are, She abus released
ey aunbiosbsocok, 1e's Mot What it books Like, i 200% with Auwdibsle.

Mally i 2 makeup and fuhion lover, enjoys singing, downhill tkiing, honchack riding, and wodling our, She loves glitece, cating unhi
and cuddling with hee guide dog, Callap. Mally bas been 2 pasionate guide dog user and advocate of aver 12 years,

Alngicde e vaceenful cares 25 3 motivasional speaker she rebeases weskly Yo Tules sideos 10 3 workiide audicnce ol over 1.9
MILLION ssilseribaers,

Mally openly shases her experi i advessiny and embracirsg d with lser audiences at 3 very personal,
cenunional, and selassble level. She believes thar we 4l have the streaprh within us to survive any challenge, and leses low 1o thrive feom
thuse sirugglen Mally cncousapes othiess 10 et g of the past and look to the furuse with Bright vyes and s poisive sutlook. Het ol b 10

cllucase, poeivase asul inpiee ot to fiod peace, happiness el achicve theis ek, even in the dackes daye

HOME  ABOUT  SPEAKING  CLIENTS  YOUTUBE  PRESS

FOOD & BEVERAGE

Cravings by Chrissy Teigen

This model turned Twitter icon and chef’s cookbook,
Cravings, features an About page that mirrors Teigen'’s
personality, with a friendly greeting from her family
(including husband, the legend-ary John Legend), Chrissy

writes a welcome directly to her audience. She also

includes a few recipes to get new visitors started. Yum.

chrissy teigen

Introducing my new baby @@ @ I've been spending a ton
(and T mean a ton) of time getting ready for you (1 had a lot of
homework!?). There's been a bot of testing and tasting and
testing and tasting...and testing and tasting to make sure that
these recipes are "Cravings sgoalsssss.” Don't worry, [ made
sure everything Is pretry but not teo perfect (because let's be
homest sometimes tasty = messyZk You'll inally get o see
more in depth trevel 'oooking videos and all the behind the
scenes stuff, so welcome to the somewhat erazy
Teigen/Legend Lumily. It's taken me a bit to get here, but I'm s
o excited for vou all 1o see whit I've been working on!

Dwant this to be the place you come to lor cooking inspiration,
for i restanrant recommendation from my travels (because 1
just knew that the pasta baby in my belly had a higher
purpose], to confurm that Pepper really does hack a papaya
straight into the bow] with Dexter-level precision, and really
anything clse vou've been curious about, We've got recipes!
Tips! Videos! Answers to those burning hot Twitter g

And a lot mvore...

So grah a drink. turn on seme Housewives, and let’s cook, talk,

G g

do all the things...1 hope you enjoy!!

Craverifs”
GET STARTED WITH A FEW OF MY FAVS

0 b


https://www.mollyburkeofficial.com/about
https://cravingsbychrissyteigen.com/

EDUCATION Now that you've seen the best of the best,

- you can go forth and share your story with

. S the world. What are you about?
For higher education institutions, About Us needs
_ What does your company stand for?
to tell prospective students who you are and what

you're all about We can’t wait to see what you design.

Login fo HYU Home @ All NYU

NYU ooy simrs s e I Try HubSpot’s easy-to-use content
management software (CMS) and try

M 10 s About NYU

Instruction will be remote for the 2020 spring and summer terms. you r ha nd at an inViting About Us page.

¥ Now York City, Los Angeles, Washington DC

22 NYU Professors Make 22 New York University fsculty members have been named to the 2019
Most-Cit&d List Highly Cited Reses ers list from the Weh of S¢icnce Group for piblishing

papersintop I percent by citations for their fielas,

Learn More

READ THE FULL STORY >

In This Settif: About NYU

Fast Facts

MORE MYU AT A GLANCE »



https://www.nyu.edu/about.html
https://www.hubspot.com/products/cms

